


òDoing the same thing over and over again 

and expecting different results.ó

- ALBERT EINSTEIN



1.  Youõre running a loyalty program that engages less 

than 20% of customers.

2.  Customers are leaving the franchise because it takes 

too long to accumulate the rewards. 

3.  You or your client would be more successful if you had 

more money to spend (in this economy??).
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ÅThe average cost of a movie admission is $9.16.

ÅReward code in-pack or on-pack entered online delivers 

a free, anywhere, anytime movie ticket to the customer.
ï ONLY 4% of customers will activate the reward code and print the ticket and only 45% of 

those customers will actually show up at the theater.

ÅDo the mathésixteen cents per package to offer a 

reward valued up to $12.00. 




